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Ɉɛɨɛɳɟɧɵ ɬɟɧɞɟɧɰɢɢ ɪɚɡɜɢɬɢɹ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɜ ɦɢɪɨɜɨɦ ɢ 
ɪɨɫɫɢɣɫɤɨɦ ɂɧɬɟɪɧɟɬɟ ɡɚ ɩɨɫɥɟɞɧɢɟ ɝɨɞɵ. ɉɪɟɞɥɨɠɟɧɵ ɩɪɢɧɰɢɩɵ 

ɤɥɚɫɫɢɮɢɤɚɰɢɢ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ, ɤɨɬɨɪɚɹ ɦɨɠɟɬ ɢɫɩɨɥɶɡɨɜɚɬɶɫɹ  ɞɥɹ 
ɫɟɬɟɣ ɤɚɤ Ɋɭɧɟɬɚ, ɬɚɤ ɢ ɂɧɬɟɪɧɟɬɚ ɜ ɰɟɥɨɦ.  

 

ȼ ɩɨɫɥɟɞɧɢɟ ɝɨɞɵ ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɜɫɟ ɛɨɥɶɲɟ ɡɚɜɨɟɜɵɜɚɸɬ 
ɂɧɬɟɪɧɟɬ-ɩɪɨɫɬɪɚɧɫɬɜɨ. ɏɨɬɹ ɩɟɪɜɵɟ ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɜ ɂɧɬɟɪɧɟɬɟ 
ɩɨɹɜɢɥɢɫɶ ɥɢɲɶ ɜ 90-ɟ ɝɨɞɵ, ɫɟɣɱɚɫ ɨɧɢ ɫɬɚɥɢ ɧɟɨɬɴɟɦɥɟɦɨɣ ɱɚɫɬɶɸ 
ɦɢɪɨɜɨɝɨ ɢ ɪɟɝɢɨɧɚɥɶɧɨɝɨ ɂɧɬɟɪɧɟɬɚ, ɨɯɜɚɬɵɜɚɹ ɛɨɥɟɟ 50% ɂɧɬɟɪɧɟɬ-
ɚɭɞɢɬɨɪɢɢ. Ɉɫɨɛɟɧɧɨ ɲɢɪɨɤɨɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ 
ɩɨɥɭɱɢɥɢ ɜ ɩɨɫɥɟɞɧɢɟ 5–7 ɥɟɬ. ɉɨ ɤɨɥɢɱɟɫɬɜɭ ɩɨɫɟɳɟɧɢɣ ɜ ɞɟɧɶ ɢ 
ɨɯɜɚɬɭ ɚɭɞɢɬɨɪɢɢ ɤɪɭɩɧɟɣɲɢɟ ɫɟɬɢ ɫɨɢɡɦɟɪɢɦɵ ɫ ɥɭɱɲɢɦɢ 
ɩɨɢɫɤɨɜɢɤɚɦɢ, ɚ ɜ ɩɨɫɥɟɞɧɢɟ 2 ɝɨɞɚ ɫɬɚɥɢ ɜɯɨɞɢɬɶ ɜ ɩɟɪɜɭɸ ɞɟɫɹɬɤɭ ɢ 
ɩɨ ɜɵɪɭɱɤɟ ɨɬ ɪɟɤɥɚɦɵ, ɪɚɡɦɟɳɟɧɧɨɣ ɜ ɫɟɬɹɯ. 

ɉɟɪɜɚɹ ɮɨɪɦɚ ɨɛɦɟɧɚ ɫɨɨɛɳɟɧɢɹɦɢ — ɷɥɟɤɬɪɨɧɧɚɹ ɩɨɱɬɚ, —
ɩɨɡɜɨɥɹɸɳɚɹ ɨɛɳɚɬɶɫɹ ɞɜɭɦ ɚɛɨɧɟɧɬɚɦ, ɩɨɹɜɢɥɚɫɶ ɜ 1971 ɝ. ɋɟɪɜɢɫ 
ɨɛɳɟɧɢɹ ɜ ɪɟɚɥɶɧɨɦ ɪɟɠɢɦɟ ɜɪɟɦɟɧɢ (Internet Relation Chat), 
ɪɚɡɪɚɛɨɬɚɧɧɵɣ ɜ 1988 ɝ., ɩɨɡɜɨɥɢɥ ɫɞɟɥɚɬɶ ɨɛɳɟɧɢɟ ɩɨɥɶɡɨɜɚɬɟɥɟɣ 
ɛɨɥɟɟ ɫɜɨɛɨɞɧɵɦ, ɜ ɪɟɡɭɥɶɬɚɬɟ ɱɟɝɨ ɫɬɚɥɢ ɮɨɪɦɢɪɨɜɚɬɶɫɹ ɝɪɭɩɩɵ 
ɥɸɞɟɣ, ɨɛɴɟɞɢɧɟɧɧɵɯ ɨɛɳɢɦɢ ɢɧɬɟɪɟɫɚɦɢ ɢ ɥɢɱɧɵɦɢ ɨɬɧɨɲɟɧɢɹɦɢ 
(ɫɨɨɛɳɟɫɬɜɚ ɩɨɥɶɡɨɜɚɬɟɥɟɣ).  

ɋ 1991 ɝ. ɧɚɱɢɧɚɟɬɫɹ ɡɚɜɨɟɜɚɧɢɟ ɩɥɚɧɟɬɵ ɂɧɬɟɪɧɟɬɨɦ. ɇɚ 
ɪɚɡɥɢɱɧɵɯ ɫɚɣɬɚɯ ɮɨɪɦɢɪɭɸɬɫɹ ɝɨɫɬɟɜɵɟ ɤɧɢɝɢ (ɫɩɢɫɨɤ ɫɨɨɛɳɟɧɢɣ, ɜ 
ɤɨɬɨɪɨɦ ɦɨɠɟɬ ɨɫɬɚɜɢɬɶ ɫɜɨɟ ɫɨɨɛɳɟɧɢɟ ɥɸɛɨɣ ɩɨɫɟɬɢɬɟɥɶ), ɛɥɨɝɢ 
(web-ɩɪɨɬɨɤɨɥɵ, ɜ ɤɨɬɨɪɵɯ ɤɚɠɞɵɣ ɭɱɚɫɬɧɢɤ ɜɟɞɟɬ ɫɨɛɫɬɜɟɧɧɵɣ 
ɠɭɪɧɚɥ ɡɚɩɢɫɟɣ, ɱɚɳɟ ɜɫɟɝɨ ɜ ɮɨɪɦɟ ɞɧɟɜɧɢɤɚ), ɮɨɪɭɦɵ (ɞɚɥɶɧɟɣɲɟɟ 
ɪɚɡɜɢɬɢɟ ɮɨɪɦɵ ɬɟɥɟɤɨɧɮɟɪɟɧɰɢɣ ɢ ɝɨɫɬɟɜɵɯ ɤɧɢɝ, ɜ ɤɨɬɨɪɵɯ 
ɭɱɚɫɬɧɢɤɢ ɝɪɭɩɩɢɪɭɸɬɫɹ ɩɨ ɬɟɦɚɦ ɨɛɫɭɠɞɚɟɦɵɯ ɜɨɩɪɨɫɨɜ, ɚ 
ɭɩɪɚɜɥɟɧɢɟ ɨɫɭɳɟɫɬɜɥɹɟɬɫɹ ɚɞɦɢɧɢɫɬɪɚɬɨɪɚɦɢ ɫɚɣɬɚ).  

ɂ ɭɠɟ ɜ 1995 ɝ. ɩɨɹɜɥɹɟɬɫɹ ɩɟɪɜɚɹ ɜɟɪɫɢɹ ɫɨɰɢɚɥɶɧɨɣ ɫɟɬɢ 
Classmates.com, ɩɨɦɨɝɚɸɳɚɹ ɩɨɥɶɡɨɜɚɬɟɥɹɦ ɧɚɯɨɞɢɬɶ ɢ ɩɨɞɞɟɪɠɢɜɚɬɶ 
ɜɡɚɢɦɨɨɬɧɨɲɟɧɢɹ ɫ ɨɞɧɨɤɚɲɧɢɤɚɦɢ ɢ ɞɪɭɡɶɹɦɢ. ɋɨɰɢɚɥɶɧɚɹ ɫɟɬɶ ɜ 
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ɂɧɬɟɪɧɟɬɟ — ɷɬɨ ɫɨɰɢɚɥɶɧɚɹ ɫɬɪɭɤɬɭɪɚ, ɫɨɫɬɨɹɳɚɹ ɢɡ ɝɪɭɩɩɵ ɭɡɥɨɜ, 
ɤɨɬɨɪɵɦɢ ɹɜɥɹɸɬɫɹ ɫɨɰɢɚɥɶɧɵɟ ɨɛɴɟɤɬɵ-ɢɧɞɢɜɢɞɭɭɦɵ (ɤɥɢɟɧɬɵ ɫɟɬɢ) 
ɢɥɢ ɝɪɭɩɩɵ ɢɧɞɢɜɢɞɭɭɦɨɜ (ɫɨɨɛɳɟɫɬɜɚ), ɢ ɫɜɹɡɟɣ ɦɟɠɞɭ ɧɢɦɢ. ȼ 
Ɋɭɧɟɬɟ ɩɟɪɜɚɹ ɨɪɢɝɢɧɚɥɶɧɚɹ ɫɨɰɢɚɥɶɧɚɹ ɫɟɬɶ ɩɨɹɜɢɥɚɫɶ ɜ 2005 ɝ. (Ɇɨɣ 
Ʉɪɭɝ). ɋ 2006 ɝ. ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɫɬɚɥɢ ɜɯɨɞɢɬɶ ɜ ɬɨɩ-10 ɫɚɦɵɯ 
ɩɨɫɟɳɚɟɦɵɯ ɫɚɣɬɨɜ.  

ȼ ɱɢɫɥɨ ɧɚɢɛɨɥɟɟ ɩɨɫɟɳɚɟɦɵɯ ɫɚɣɬɨɜ ɜ ɤɨɧɰɟ 2008 ɝ ɜɯɨɞɢɥɢ 
(ɂɫɬɨɱɧɢɤ: http://www.alexa.com/ (ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɜɵɞɟɥɟɧɵ 
ɤɭɪɫɢɜɨɦ): 

1. Yahoo! — www.yahoo.com 
2. Google — www.google.com 
3. YouTube — www.youtube.com 
4. Windows Live Search from Microsoft — www.live.com 
5. Facebook — www.facebook.com 

6. Microsoft Network (MSN) — www.msn.com 
7. Myspace — www.myspace.com 

8. Wikipedia — wikipedia.org 
9. Blogger — www.blogger.com 
10. Yahoo! — www.yahoo.co.jp 

ȼ ɱɢɫɥɨ 500 ɧɚɢɛɨɥɟɟ ɩɨɫɟɳɚɟɦɵɯ ɫɚɣɬɨɜ ɜɨɲɥɢ ɢ ɪɨɫɫɢɣɫɤɢɟ ɫɟɬɢ:  
23. V Kontakte — www.vkontakte.ru 

40. Ɉɞɧɨɤɥɚɫɫɧɢɤɢ — www.odnoklassniki.ru 

331. LiveInternet.ru — www.liveinternet.ru 

 
Ɍɚɛɥɢɰɚ 1. ɉɨɫɟɳɚɟɦɨɫɬɶ ɤɪɭɩɧɟɣɲɢɯ ɦɢɪɨɜɵɯ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɜ 
ɦɥɧ.ɱɟɥɨɜɟɤ, ɨɰɟɧɤɚ  ɩɨ ɦɟɬɨɞɢɤɟ ComScore Inc. (total unique visitors) 
(ɂɫɬɨɱɧɢɤ: ComScore Inc)  

  ɂɸɧɶ 2008 2007 ɉɪɢɪɨɫɬ ɡɚ ɩɨɥɭɝɨɞɢɟ  % 

ɂɧɬɟɪɧɟɬ — ɜɫɟɝɨ 860.514 815.797 44.717 5.20

ɋɨɰɢɚɥɶɧɵɟ ɫɟɬɢ — 

ɜɫɟɝɨ 580.510 516.318 64.192 11.06

Facebook 132.105 97.792 34.313 25.97

MySpace 117.582 107.167 10.415 8.86

Hi5 56.367 31.428 24.939 44.24

Friendster 37.080 29.735 7.345 19.81

Orkut 34.028 25.138 8.89 26.13

Bebo 24.017 21.282 2.735 11.39

Ⱦɪɭɝɢɟ 179.330 203.776 –24.446 –13.63

Раздел 4. Анализ и моделирование экономических и социальных процессов

Part 4. Mathematical Modeling in Social Sciences
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ɋɭɬɨɱɧɚɹ ɠɟ ɩɨɫɟɳɚɟɦɨɫɬɶ (ɜ ɦɥɧ. ɱɟɥ.) ɜ ɤɨɧɰɟ 2008 ɝɨɞɚ 
ɫɨɫɬɚɜɢɥɚ ɭ Facebook — 34; MySpace — 28,8; Hi5 — 4,7; Friendster — 6; 
Orkut — 9,6; Bebo — 4,8. Ʉɪɨɦɟ ɬɨɝɨ, ɭɜɟɥɢɱɢɥɨɫɶ ɜɪɟɦɹ, ɤɨɬɨɪɨɟ 
ɩɨɥɶɡɨɜɚɬɟɥɢ ɂɧɬɟɪɧɟɬɚ ɫɬɚɥɢ ɩɪɨɜɨɞɢɬɶ ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ ɜ ɬɟɱɟɧɢɟ 
ɫɭɬɨɤ. ɇɚɩɪɢɦɟɪ, ɞɥɹ ɚɦɟɪɢɤɚɧɫɤɢɯ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɟɬɢ Facebook ɜ ɤɨɧɰɟ 
2008 ɝ. ɷɬɨɬ ɩɨɤɚɡɚɬɟɥɶ ɫɨɫɬɚɜɢɥ ɩɪɢɦɟɪɧɨ 4,4% ɜ ɨɛɳɟɦ ɤɨɥɢɱɟɫɬɜɟ 
ɜɪɟɦɟɧɢ, ɩɪɨɜɟɞɟɧɧɨɦ ɜ ɂɧɬɟɪɧɟɬɟ ɩɨ ɫɪɚɜɧɟɧɢɸ ɫ 1,1% ɜ ɧɚɱɚɥɟ ɝɨɞɚ.  

 

 
Ɋɢɫ. 1. Ɋɨɫɬ ɜɪɟɦɟɧɢ, ɩɪɨɜɨɞɢɦɨɝɨ ɚɦɟɪɢɤɚɧɫɤɢɦɢ ɩɨɥɶɡɨɜɚɬɟɥɹɦɢ ɫɟɬɢ 

Facebook, ɜ ɨɛɳɟɦ ɜɪɟɦɟɧɢ ɩɨɫɟɳɟɧɢɹ ɂɧɬɟɪɧɟɬɚ ɜ 2008 ɝ., %. 
 
ȼ Ɋɭɧɟɬɟ ɩɟɪɜɚɹ ɫɨɰɢɚɥɶɧɚɹ ɫɟɬɶ ɩɨɹɜɢɥɚɫɶ ɜ 2005 ɝ (Moikrug.ru), ɚ 

ɫɟɣɱɚɫ ɜɨɡɧɢɤɚɟɬ ɩɨ ɧɟɫɤɨɥɶɤɨ ɫɟɬɟɣ ɜ ɞɟɧɶ. ȼɫɟ ɨɧɢ ɪɚɡɧɨɝɨ ɭɪɨɜɧɹ, 
ɦɧɨɝɢɟ ɹɜɥɹɸɬɫɹ «ɨɞɧɨɞɧɟɜɤɚɦɢ» ɢ ɛɵɫɬɪɨ ɢɫɱɟɡɚɸɬ, ɧɨ ɢɦɟɧɧɨ 
ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɹɜɥɹɸɬɫɹ ɫɟɣɱɚɫ ɧɚɢɛɨɥɟɟ ɞɢɧɚɦɢɱɧɨ ɪɚɡɜɢɜɚɸɳɢɦɫɹ 
ɫɟɝɦɟɧɬɨɦ ɪɵɧɤɚ ɂɧɬɟɪɧɟɬɚ ɜɨɨɛɳɟ ɢ Ɋɭɧɟɬɚ ɜ ɱɚɫɬɧɨɫɬɢ. ȼ 2008 ɝ. ɫɟɬɶ 
ȼ Ʉɨɧɬɚɤɬɟ ɜɵɲɥɚ ɧɚ ɩɟɪɜɨɟ ɦɟɫɬɨ ɩɨ ɩɨɫɟɳɚɟɦɨɫɬɢ, ɨɛɨɝɧɚɜ ɞɚɠɟ 
ɩɨɢɫɤɨɜɵɟ ɢ ɩɨɱɬɨɜɵɟ ɫɚɣɬɵ.  

Top-10 ɫɚɣɬɵ ɜ Ɋɨɫɫɢɢ ɩɨ ɱɢɫɥɭ ɩɨɫɟɳɟɧɢɣ ɧɚ ɤɨɧɟɰ 2008 ɝ. 
(ɂɫɬɨɱɧɢɤ: http://www.alexa.com/) 

1. V Kontakte — www.vkontakte.ru 

2. əɧɞɟɤɫ — www.yandex.ru 
3. ɉɨɱɬɚ@Mail.ru — www.mail.ru 
4. Ɉɞɧɨɤɥɚɫɫɧɢɤɢ.ru — www.odnoklassniki.ru 

5. Ɋɚɦɛɥɟɪ — www.rambler.ru 

Бобкова И. А. — МКО – 2009, т. 1, стр. 361–373

Bobkova I. A. — MCE – 2009, v. 1, pp. 361–373
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6. Google Ɋɭɫɫɤɨɹɡɵɱɧɚɹ ɜɟɪɫɢɹ ɩɨɢɫɤɨɜɨɝɨ ɫɟɪɜɟɪɚ —
www.google.ru 

7. Narod.ru — www.narod.ru 
8. Google — www.google.com 
9. YouTube — www.youtube.com 
10. LiveJournal — www.livejournal.com 

 
Ɍɚɛɥɢɰɚ 2. ȼɪɟɦɹ, ɩɪɨɜɟɞɟɧɧɨɟ ɩɨɥɶɡɨɜɚɬɟɥɹɦɢ ɂɧɬɟɪɧɟɬɚ ɜ ɫɨɰɢɚɥɶɧɵɯ 
ɫɟɬɹɯ. (ɂɫɬɨɱɧɢɤ «Ƚɥɚɫ Ɋɭɧɟɬɚ» http://www.voxru.net/online/stat/86.html). 

ɋɤɨɥɶɤɨ ɜɪɟɦɟɧɢ ɪɟɫɩɨɧɞɟɧɬɵ ɩɪɨɜɨɞɹɬ ɧɚ ɫɚɣɬɚɯ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ 
( ɜ % ɨɬ ɨɛɳɟɝɨ ɱɢɫɥɚ ɪɟɫɩɨɧɞɟɧɬɨɜ) 

Ʉɨɥ-ɜɨ ɱɚɫɨɜ ɜ ɞɟɧɶ ȼ ɜɵɯɨɞɧɵɟ ɞɧɢ ȼ ɪɚɛɨɱɢɟ ɞɧɢ 

Ɇɟɧɟɟ 1 ɱɚɫɚ 14 52,6 
1-3 ɱɚɫɚ 67 21,8 

Ȼɨɥɟɟ 3 ɱɚɫɨɜ 13 6,9 
Ɂɚɬɪɭɞɧɹɸɫɶ ɨɬɜɟɬɢɬɶ 6 9,4 

 
ɉɪɟɞɫɬɚɜɥɹɸɬ ɢɧɬɟɪɟɫ ɪɟɡɭɥɶɬɚɬɵ ɨɩɪɨɫɚ, ɤɨɬɨɪɵɣ «Ƚɥɚɫ Ɋɭɧɟɬɚ» 

ɩɪɨɜɟɥ ɫɪɟɞɢ ɫɜɨɢɯ ɩɨɫɟɬɢɬɟɥɟɣ ɨ ɬɨɦ, ɫɤɨɥɶɤɨ ɜɪɟɦɟɧɢ ɩɨɥɶɡɨɜɚɬɟɥɢ 
Ɋɭɧɟɬɚ ɩɪɨɜɨɞɹɬ ɧɚ ɫɚɣɬɚɯ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɜ ɪɚɛɨɱɢɟ ɢ ɜɨɫɤɪɟɫɧɵɟ 
ɞɧɢ (ɱɚɫɨɜ ɜ ɞɟɧɶ). Ɉɩɪɨɫ ɩɪɨɜɨɞɢɥɫɹ ɫɪɟɞɢ 2000 ɪɟɫɩɨɧɞɟɧɬɨɜ ɜ 
Ɋɨɫɫɢɢ ɢ ɡɚ ɪɭɛɟɠɨɦ, ɫɦ. ɬɚɛɥ.2, ɪɢɫ. 2 ɢ 3.  

 

 
Ɋɢɫ. 2. Ʉɨɥɢɱɟɫɬɜɨ ɱɚɫɨɜ, ɩɪɨɜɟɞɟɧɧɵɯ ɩɨɥɶɡɨɜɚɬɟɥɹɦɢ ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ ɜ 
ɪɚɛɨɱɢɟ ɞɧɢ. 
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Ɋɢɫ. 3. Ʉɨɥɢɱɟɫɬɜɨ ɱɚɫɨɜ, ɩɪɨɜɟɞɟɧɧɵɯ ɩɨɥɶɡɨɜɚɬɟɥɹɦɢ ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ ɜ 
ɜɵɯɨɞɧɵɟ ɞɧɢ.  

 
Ɉ ɝɟɧɞɟɪɧɵɯ ɚɫɩɟɤɬɚɯ ɫɜɢɞɟɬɟɥɶɫɬɜɭɸɬ ɪɟɡɭɥɶɬɚɬɵ ɢɫɫɥɟɞɨɜɚɧɢɹ, 

ɩɪɨɜɟɞɟɧɧɨɝɨ ɤɨɦɩɚɧɢɟɣ RapLeaf ɜ 2008 ɝ. ɫɪɟɞɢ 49,3 ɦɥɧ.ɱɟɥ ɜ 7 
ɜɨɡɪɚɫɬɧɵɯ ɝɪɭɩɩɚɯ ɨɬ 14 ɥɟɬ: ɜɨ ɜɫɟɯ ɤɪɭɩɧɟɣɲɢɯ ɫɟɬɹɯ ɤɨɥɢɱɟɫɬɜɨ 
ɠɟɧɳɢɧ ɪɚɜɧɨ ɢɥɢ ɩɪɟɜɵɲɚɟɬ ɤɨɥɢɱɟɫɬɜɨ ɦɭɠɱɢɧ, ɨɫɨɛɟɧɧɨ ɜ 
ɜɨɡɪɚɫɬɧɨɣ ɝɪɭɩɩɟ 18-24 ɥɟɬ (ɜ 1,7 ɪɚɡɚ) (ɂɫɬɨɱɧɢɤ http://ablohin.ru), ɫɦ. 
ɬɚɛɥ. 3 ɢ ɪɢɫ. 4 ɢ 5. 

 
Ɍɚɛɥɢɰɚ 3. Ƚɟɧɞɟɪɧɵɟ ɫɨɨɬɧɨɲɟɧɢɹ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ. 

ɉɨɥ ɉɨɥɶɡɨɜɚɬɟɥɢ ɫɨɰɢɚɥɶɧɵɯ 
ɫɟɬɟɣ ɂɧɬɟɪɧɟɬɚ 

ɉɨɥɶɡɨɜɚɬɟɥɢ ɫɨɰɢɚɥɶɧɨɣ 
ɫɟɬɢ ȼɄɨɧɬɚɤɬɟ.ru. 

 Ʉɨɥɢɱɟɫɬɜɨ % ɨɬ ɨɛɳɟɝɨ 
ɱɢɫɥɚ 

Ʉɨɥɢɱɟɫɬɜɨ % ɨɬ ɨɛɳɟɝɨ 
ɱɢɫɥɚ 

Ɇɭɠɱɢɧɵ 20559526 42 6550700 43 
ɀɟɧɳɢɧɵ 24821901 50 6502710 42 
ɇɟ ɭɤɚɡɚɧ 3887623 8 2262320 15 
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Ɋɢɫ. 4. Ƚɟɧɞɟɪɧɵɟ ɫɨɨɬɧɨɲɟɧɢɹ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɂɧɬɟɪɧɟɬɚ ɜ 
ɜɨɡɪɚɫɬɟ ɨɬ 14 ɥɟɬ. 

 
Ɋɢɫ. 5. Ƚɟɧɞɟɪɧɵɟ ɫɨɨɬɧɨɲɟɧɢɹ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɟɬɢ ȼɄɨɧɬɚɤɬɟ ɜ ɜɨɡɪɚɫɬɟ 12–
70 ɥɟɬ. 

 
ɇɚɢɛɨɥɶɲɟɣ ɩɨɩɭɥɹɪɧɨɫɬɶɸ ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɩɨɥɶɡɭɸɬɫɹ ɜ ɋɒȺ 

ɢ Ʉɚɧɚɞɟ, ɇɢɞɟɪɥɚɧɞɚɯ, ȼɟɥɢɤɨɛɪɢɬɚɧɢɢ, ɘɠɧɨɣ Ʉɨɪɟɟ, Ɍɚɣɜɚɧɟ, 
Ƚɨɧɤɨɧɝɟ (ɛɨɥɟɟ 20% ɧɚɫɟɥɟɧɢɹ ɹɜɥɹɸɬɫɹ ɩɨɥɶɡɨɜɚɬɟɥɹɦɢ ɫɨɰɢɚɥɶɧɵɯ 
ɫɟɬɟɣ). ȼ ɬɚɤɢɯ ɤɪɭɩɧɵɯ ɫɬɪɚɧɚɯ ɤɚɤ Ɋɨɫɫɢɹ, Ʉɢɬɚɣ, ɂɧɞɢɹ, Ȼɪɚɡɢɥɢɹ ɢ 
ɬ.ɩ. ɞɨɥɹ ɧɚɫɟɥɟɧɢɹ, ɢɫɩɨɥɶɡɭɸɳɟɝɨ ɷɬɢ ɪɟɫɭɪɫɵ ɧɟɜɟɥɢɤɚ (ɦɟɧɟɟ 10%), 
ɱɬɨ ɨɛɴɹɫɧɹɟɬɫɹ ɧɟɞɨɫɬɭɩɧɨɫɬɶɸ ɂɧɬɟɪɧɟɬɚ ɞɥɹ ɡɧɚɱɢɬɟɥɶɧɨɣ ɱɚɫɬɢ 
ɧɚɫɟɥɟɧɢɹ, ɫɦ. ɪɢɫ 6.  
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Ɇɟɠɞɭ ɫɬɪɚɧɚɦɢ ɫɭɳɟɫɬɜɭɸɬ ɫɟɪɶɟɡɧɵɟ ɨɬɥɢɱɢɹ ɩɪɢ ɩɨɥɶɡɨɜɚɧɢɢ 
ɫɟɬɹɦɢ, ɤɨɬɨɪɵɟ, ɤɚɤ ɩɪɚɜɢɥɨ, ɨɛɴɹɫɧɹɸɬɫɹ ɜɪɟɦɟɧɟɦ ɜɤɥɸɱɟɧɢɹ ɫɬɪɚɧɵ 
ɜ ɦɢɪɨɜɨɟ ɤɨɦɦɭɧɢɤɚɰɢɨɧɧɨɟ ɩɪɨɫɬɪɚɧɫɬɜɨ, ɬɟɯɧɢɱɟɫɤɨɣ 
ɨɫɧɚɳɟɧɧɨɫɬɶɸ, ɦɟɧɬɚɥɢɬɟɬɨɦ ɧɚɫɟɥɟɧɢɹ. ȿɫɥɢ, ɧɚɩɪɢɦɟɪ, ɜ ɜɨɫɬɨɱɧɵɯ 
ɫɬɪɚɧɚɯ ɩɨɥɶɡɨɜɚɬɟɥɢ ɨɱɟɧɶ ɨɫɬɨɪɨɠɧɵ ɜ ɫɜɨɢɯ ɜɵɫɤɚɡɵɜɚɧɢɹɯ, ɬɨ ɜ 
Ɋɨɫɫɢɢ ɧɚɨɛɨɪɨɬ, ɭɱɚɫɬɧɢɤɢ ɫɟɬɢ ɚɤɬɢɜɧɨ ɤɨɦɦɟɧɬɢɪɭɸɬ ɫɨɛɵɬɢɹ, 
ɞɧɟɜɧɢɤɢ (ɛɥɨɝɢ) ɢ ɫɨɨɛɳɟɧɢɹ ɞɪɭɝɢɯ ɩɨɥɶɡɨɜɚɬɟɥɟɣ, ɞɟɥɹɬɫɹ 
ɢɧɮɨɪɦɚɰɢɟɣ ɤɚɤ ɫ ɞɪɭɡɶɹɦɢ, ɬɚɤ ɢ ɫ ɦɚɥɨɡɧɚɤɨɦɵɦɢ ɥɸɞɶɦɢ. Ʉɪɨɦɟ 
ɬɨɝɨ, ɫɭɳɟɫɬɜɟɧɧɵɟ ɨɬɥɢɱɢɹ ɧɚɛɥɸɞɚɸɬɫɹ ɢ ɜ ɨɛɪɚɳɟɧɢɹɯ ɤ ɪɚɡɧɵɦ 
ɫɟɬɹɦ ɦɢɪɨɜɨɝɨ ɭɪɨɜɧɹ. ɗɬɨ ɯɨɪɨɲɨ ɜɢɞɧɨ ɧɚ ɤɚɪɬɟ ɦɢɪɚ ɫ ɭɤɚɡɚɧɢɟɦ 
ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ, ɥɢɞɢɪɭɸɳɢɯ ɩɨ ɩɨɩɭɥɹɪɧɨɫɬɢ ɜ ɪɚɡɧɵɯ ɫɬɪɚɧɚɯ ɦɢɪɚ, 
ɩɪɟɞɨɫɬɚɜɥɹɟɦɨɣ ɩɪɨɟɤɬɨɦ Oxyweb.co.uk. ɇɨ ɧɟɫɦɨɬɪɹ ɧɚ ɫɭɳɟɫɬɜɟɧɧɵɟ 
ɨɬɥɢɱɢɹ, ɜɨ ɜɫɟɯ ɫɬɪɚɧɚɯ ɢɞɟɬ ɩɪɨɰɟɫɫ ɪɟɡɤɨɝɨ ɭɜɟɥɢɱɟɧɢɹ ɱɢɫɥɟɧɧɨɫɬɢ 
ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɢ ɭɥɭɱɲɟɧɢɹ ɫɟɪɜɢɫɚ. 

ɉɨɥɶɡɨɜɚɬɟɥɢ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɜ ɧɚɫɟɥɟɧɢɢ 

ɫɬɪɚɧɵ ɜ %

0 10 20 30 40

ɇɢɞɟɪɥɚɧɞɵ

ȼɟɥɢɤɨɛɪɢɬɚɧɢɹ

Ɍɚɣɜɚɧɶ

ɘɠɧɚɹ Ʉɨɪɟɹ

ɋɒȺ

Ⱦɚɧɢɹ

Ʉɚɧɚɞɚ

Ƚɨɧɤɨɧɝ

Ⱥɜɫɬɪɚɥɢɹ

ɂɫɩɚɧɢɹ

ɒɜɟɣɰɚɪɢɹ

Ƚɟɪɦɚɧɢɹ

əɩɨɧɢɹ

Ɏɪɚɧɰɢɹ

ɉɨɥɶɲɚ

Ȼɪɚɡɢɥɢɹ

Ɇɟɤɫɢɤɚ

Ɋɨɫɫɢɹ

Ʉɢɬɚɣ

ɂɧɞɢɹ

 
Ɋɢɫ. 6. Ⱦɨɥɹ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɜ ɧɚɫɟɥɟɧɢɢ ɪɹɞɚ ɫɬɪɚɧ ɫɬɚɪɲɟ 
15 ɥɟɬ (ɜ %) (ɩɨ ɨɰɟɧɤɟ Universal McCann, 2008 ɝ.) 
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ȼ ɤɨɧɰɟ 2008 ɝ. ɦɨɠɧɨ ɛɵɥɨ ɜɵɞɟɥɢɬɶ ɫɥɟɞɭɸɳɢɟ ɫɚɦɵɟ 
ɩɨɩɭɥɹɪɧɵɟ ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɦɢɪɚ (ɂɫɬɨɱɧɢɤ: http://socseti.com/img/ ). 

1. Facebook — ɛɟɡɭɫɥɨɜɧɵɣ ɥɢɞɟɪ ɜɨ ɦɧɨɝɢɯ ɫɬɪɚɧɚɯ ɦɢɪɚ, ɧɨɦɟɪ 
1 ɜ  Ʉɚɧɚɞɟ. ɋɤɚɧɞɢɧɚɜɢɢ, Ⱥɪɝɟɧɬɢɧɟ, ɫɬɪɚɧɚɯ ȿɜɪɨɩɵ, Ⱥɮɪɢɤɢ, Ⱥɡɢɢ 
— ɫɜɵɲɟ 130 ɦɢɥɥɢɨɧɨɜ ɩɨɥɶɡɨɜɚɬɟɥɟɣ . 

2. MySpace — ɫɨɰɢɚɥɶɧɚɹ ɫɟɬɶ, ɞɨɥɝɨɟ ɜɪɟɦɹ ɞɟɪɠɚɜɲɚɹ 
ɥɢɞɟɪɫɬɜɨ, ɞɨ ɫɢɯ ɩɨɪ ɨɫɬɚɟɬɫɹ ɫɚɦɨɣ ɩɨɩɭɥɹɪɧɨɣ ɫɨɰɢɚɥɶɧɨɣ ɫɟɬɶɸ ɞɥɹ 
ɚɦɟɪɢɤɚɧɰɟɜ. 

3. Hi5 — ɜ ɪɹɞɟ ɫɬɪɚɧ, ɬɚɤɢɯ ɤɚɤ Ɇɟɤɫɢɤɚ, ɉɟɪɭ, Ⱥɧɝɨɥɚ, 
Ɇɨɡɚɦɛɢɤ, Ɇɨɧɝɨɥɢɹ, Ɍɚɣɥɚɧɞ, ɋɢɪɢɹ, Ɋɭɦɵɧɢɹ, ɉɨɪɬɭɝɚɥɢɹ, — ɫɟɬɶ 
ɹɜɥɹɟɬɫɹ ɛɟɡɭɫɥɨɜɧɵɦ ɥɢɞɟɪɨɦ. 

4. Vkontakte — ɹɜɥɹɟɬɫɹ ɱɟɬɜɟɪɬɨɣ ɩɨ ɩɨɩɭɥɹɪɧɨɫɬɢ ɫɨɰɢɚɥɶɧɨɣ 
ɫɟɬɶɸ ɜ ɦɢɪɟ ɢ ɫɚɦɨɣ ɩɨɩɭɥɹɪɧɨɣ ɫɪɟɞɢ ɪɭɫɫɤɨɹɡɵɱɧɨɝɨ ɧɚɫɟɥɟɧɢɹ. 

5. Orkut Ȼɪɚɡɢɥɢɹ — ɱɚɫɬɶ ɫɨɰɢɚɥɶɧɨɣ ɫɟɬɢ Orkut, ɫɨɡɞɚɧɧɨɣ 
Google — ɧɨɦɟɪ ɨɞɢɧ ɜ Ȼɪɚɡɢɥɢɢ. 

6. Skyrock — ɮɪɚɧɰɭɡɫɤɚɹ ɫɨɰɢɚɥɶɧɨ-ɫɟɬɟɜɚɹ ɛɥɨɝ-ɩɥɚɬɮɨɪɦɚ. 
7. Ɉɞɧɨɤɥɚɫɫɧɢɤɢ — ɚɧɚɥɨɝ Classmates, ɜɬɨɪɚɹ ɩɨ ɩɨɩɭɥɹɪɧɨɫɬɢ 

ɪɭɫɫɤɨɹɡɵɱɧɚɹ ɫɟɬɶ. 
8. Friendster — ɨɞɧɚ ɢɡ ɩɟɪɜɵɯ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ, ɫɟɝɨɞɧɹ 

ɩɪɟɞɫɬɚɜɥɟɧɚ, ɜ ɨɫɧɨɜɧɨɦ, ɫɬɪɚɧɚɦɢ Ⱥɡɢɢ. 
9. Orkut — ɂɧɞɢɹ  
10. Netlog — ɟɜɪɨɩɟɣɫɤɚɹ ɫɨɰɢɚɥɶɧɚɹ ɫɟɬɶ ɞɥɹ ɦɨɥɨɞɟɠɢ (25 

ɹɡɵɤɨɜ) 
11. Mixi — ɫɚɦɵɣ ɩɨɩɭɥɹɪɧɵɣ ɫɨɰɢɚɥɶɧɨ-ɫɟɬɟɜɨɣ ɩɪɨɟɤɬ ɜ 

əɩɨɧɢɢ. 
12. Nasza klasa — ɩɨɥɶɫɤɢɟ Ɉɞɧɨɤɥɚɫɫɧɢɤɢ. 
13. Tagged — ɫɟɬɶ, ɜɵɪɨɫɲɚɹ ɢɡ ɰɟɥɟɜɨɝɨ ɩɪɨɟɤɬɚ ɞɥɹ 

ɚɦɟɪɢɤɚɧɫɤɢɯ ɲɤɨɥɶɧɢɤɨɜ, ɩɨɩɭɥɹɪɧɚ ɫɪɟɞɢ ɬɢɧɷɣɞɠɟɪɨɜ. 
14. Bebo — ɫɨɤɪɚɳɟɧɢɟ ɨɬ Blog early, blog often.  
15. Kaixin001 — ɤɢɬɚɣɫɤɚɹ ɫɨɰɢɚɥɶɧɚɹ ɫɟɬɶ ɩɨɤɚɡɚɜɲɚɹ 

ɮɟɧɨɦɟɧɚɥɶɧɵɣ ɪɨɫɬ. ɋɨɡɞɚɧɧɚɹ ɜ ɚɩɪɟɥɟ 2008 ɝɨɞɚ ɫɟɬɶ ɡɚ ɩɹɬɶ ɦɟɫɹɰɟɜ 
ɧɚɛɪɚɥɚ ɛɨɥɟɟ 8 ɦɢɥɥɢɨɧɨɜ ɚɤɬɢɜɧɵɯ ɩɨɥɶɡɨɜɚɬɟɥɟɣ. 

Ɇɟɧɟɟ ɩɨɩɭɥɹɪɧɵɟ ɫɟɬɢ: 16. PerfSpot, 17. Studiverzeichnis, 18. 
Xiaonei, 19. Multiply, 20. Hyves, 21. Tianya, 22. Sonico, 23. LinkedIn, 24. 
Ning, 25. Badooo. 
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Ɋɨɫɬ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɞɟɥɚɟɬ ɢɯ ɩɪɢɜɥɟɤɚɬɟɥɶɧɵɦɢ ɞɥɹ ɂɧɬɟɪɧɟɬ  
ɪɟɤɥɚɦɵ. ȼɨɬ ɬɨɥɶɤɨ ɧɟɤɨɬɨɪɵɟ ɰɢɮɪɵ ɢɡ ɦɢɪɚ ɂɧɬɟɪɧɟɬ-ɛɢɡɧɟɫɚ 
(ɂɫɬɨɱɧɢɤɢ — ɫɚɣɬɵ webplanet.ru, liveidea, social-networking).  

ȼ ɢɸɥɟ 2005 ɝɨɞɚ ɦɟɞɢɚ-ɦɚɝɧɚɬ Ɋɭɩɟɪɬ Ɇɟɪɞɨɤ ɩɪɢɨɛɪɟɥ ɫɟɬɶ 
MySpace.com ɡɚ ɫɭɦɦɭ, ɩɪɟɜɵɲɚɸɳɭɸ $600 ɦɥɧ.  

ȼ 2006 ɝɨɞɭ ɩɪɢɛɵɥɶ LinkedIn ɫɨɫɬɚɜɢɥɚ $10 ɦɥɧ.  
ȼ ɮɟɜɪɚɥɟ 2007 ɝ. ɦɟɞɢɚɯɨɥɞɢɧɝ "ɊȻɄ ɂɧɮɨɪɦɚɰɢɨɧɧɵɟ ɫɢɫɬɟɦɵ" 

ɫɨɨɛɳɢɥ ɨ ɧɚɦɟɪɟɧɢɢ ɢɧɜɟɫɬɢɪɨɜɚɬɶ ɞɨ $120 ɦɥɧ. ɜ ɩɨɤɭɩɤɭ ɢ ɪɚɡɜɢɬɢɟ 
ɢɧɬɟɪɧɟɬ-ɩɪɨɟɤɬɨɜ ɜ Ɋɨɫɫɢɢ, ɫɬɪɚɧɚɯ ɋɇȽ ɢ ȼɨɫɬɨɱɧɨɣ ȿɜɪɨɩɵ. 
Ʉɨɦɩɚɧɢɹ ɨɠɢɞɚɟɬ, ɱɬɨ ɤ 2010 ɝ. ɛɭɞɟɬ ɡɚɪɚɛɚɬɵɜɚɬɶ ɧɚ ɢɧɬɟɪɧɟɬ-
ɛɢɡɧɟɫɟ $70–100 ɦɥɧ ɜ ɝɨɞ.  

ȼ ɦɚɪɬɟ 2007 ɝ. Moikrug.ru ɛɵɥ ɤɭɩɥɟɧ ɢɧɬɟɪɧɟɬ-ɯɨɥɞɢɧɝɨɦ 
"əɧɞɟɤɫ" ɡɚ $2,5 ɦɥɧ. 

ȼ ɫɟɧɬɹɛɪɟ 2007 ɥɚɬɜɢɣɫɤɚɹ Forticom ɩɪɢɨɛɪɟɥɚ 30% ɭɫɬɚɜɧɨɝɨ 
ɤɚɩɢɬɚɥɚ ɤɨɦɩɚɧɢɢ, ɭɩɪɚɜɥɹɸɳɟɣ ɫɚɣɬɨɦ Odnoklassniki.ru. Ɍɨɝɞɚ 
ɷɤɫɩɟɪɬɵ ɨɰɟɧɢɥɢ ɫɞɟɥɤɭ ɜ $10 ɦɥɧ, ɚ ɜɫɸ ɤɨɦɩɚɧɢɸ ɩɪɢɦɟɪɧɨ ɜ $30 
ɦɥɧ". ɋɟɣɱɚɫ ɨɞɢɧ ɫɭɬɨɱɧɵɣ ɩɨɫɟɬɢɬɟɥɶ ɫɬɨɢɬ ɜ ɫɪɟɞɧɟɦ $100, ɯɨɬɹ ɷɬɚ 
ɫɭɦɦɚ ɦɨɠɟɬ ɫɢɥɶɧɨ ɦɟɧɹɬɶɫɹ ɜ ɡɚɜɢɫɢɦɨɫɬɢ ɨɬ ɤɨɧɤɪɟɬɧɨɝɨ ɚɤɬɢɜɚ. 
Odnoklassniki.ru, ɫɨɝɥɚɫɧɨ ɨɬɤɪɵɬɨɣ ɫɬɚɬɢɫɬɢɤɟ, ɩɨɫɟɳɚɸɬ 2 ɦɥɧ 
ɱɟɥɨɜɟɤ ɜ ɫɭɬɤɢ. Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɫɚɦ ɫɚɣɬ ɦɨɠɟɬ ɫɬɨɢɬɶ ɞɨ $200 ɦɥɧ. 

ȼ ɤɨɧɰɟ 2007 ɝ. ɍɄ «Ɏɢɧɚɦ ɦɟɧɟɞɠɦɟɧɬ» ɨɛɴɹɜɢɥ, ɱɬɨ ɡɚ $30 ɦɥɧ 
ɩɪɢɨɛɪɟɥ 10% Badoo Ltd.  

«ɀɢɜɨɣ ɠɭɪɧɚɥ» (LiveJournal) ɧɚɫɱɢɬɵɜɚɥ ɜ 2007 ɝ. 18 ɦɥɧ 
ɡɚɪɟɝɢɫɬɪɢɪɨɜɚɧɧɵɯ ɭɱɚɫɬɧɢɤɨɜ. ɂɡ ɧɢɯ 1,3 ɦɥɧ — ɷɬɨ ɪɨɫɫɢɹɧɟ, ɜɬɨɪɚɹ 
ɩɨ ɱɢɫɥɟɧɧɨɫɬɢ ɧɚɰɢɨɧɚɥɶɧɚɹ ɞɢɚɫɩɨɪɚ «ɀɢɜɨɝɨ ɠɭɪɧɚɥɚ». Ɋɨɫɫɢɣɫɤɚɹ 
ɤɨɦɩɚɧɢɹ «ɋɍɉ» ɜɵɤɭɩɢɥɚ ɭ SixApart ɜ ɞɟɤɚɛɪɟ 2007 ɝɨɞɚ ɜɟɫɶ ɀɀ 
ɰɟɥɢɤɨɦ. Ɏɢɧɚɧɫɨɜɵɟ ɭɫɥɨɜɢɹ ɫɞɟɥɤɢ ɧɟ ɪɚɡɝɥɚɲɚɥɢɫɶ, ɧɨ ɚɧɚɥɢɬɢɤɢ 
ɩɪɟɞɩɨɥɨɠɢɥɢ, ɱɬɨ ɰɟɧɚ ɫɨɫɬɚɜɢɥɚ ɨɤɨɥɨ $30 ɦɥɧ. ɏɨɞɢɥɢ ɫɥɭɯɢ, ɱɬɨ ɜ 
2006 ɝ. "ɋɭɩ" ɛɵɥ ɝɨɬɨɜ ɩɪɟɞɥɨɠɢɬɶ $1,2-1,3 ɦɥɪɞ ɡɚ ɫɟɪɜɢɫ YouTube, 
ɤɨɬɨɪɵɣ ɜ ɢɬɨɝɟ ɤɭɩɢɥ Google, ɩɪɟɞɥɨɠɢɜɲɢɣ $1,5 ɦɥɪɞ.  

ȼ 2007 Microsoft ɤɭɩɢɥɚ 1,6% ɫɨɰɢɚɥɶɧɨɣ ɫɟɬɢ Facebook ɡɚ $240 
ɦɥɧ. ȼɟɫɶ Facebook ɨɰɟɧɢɥɢ ɜ $15 ɦɥɪɞ, ɱɬɨ ɜ ɞɟɫɹɬɶ ɪɚɡ ɛɨɥɶɲɟ ɫɭɦɦɵ 
ɩɨɤɭɩɤɢ ɜɢɞɟɨɫɟɪɜɢɫɚ YouTube ɤɨɦɩɚɧɢɟɣ Google. ɋɞɟɥɤɚ ɩɨɤɚɡɚɥɚ, ɱɬɨ 
ɢɧɜɟɫɬɨɪɵ ɫɱɢɬɚɸɬ ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɫɚɦɵɦ ɦɧɨɝɨɨɛɟɳɚɸɳɢɦ 
ɤɨɦɦɭɧɢɤɚɰɢɨɧɧɵɦ ɮɨɪɦɚɬɨɦ ɢɧɬɟɪɧɟɬɚ.  

J'son & Partners ɨɰɟɧɢɜɚɥ ɪɵɧɨɤ ɫɟɪɜɢɫɨɜ ɢɧɬɟɪɚɤɬɢɜɧɨɝɨ ɨɛɳɟɧɢɹ 
(ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɢ ɫɟɪɜɢɫɵ ɡɧɚɤɨɦɫɬɜ — ɜɦɟɫɬɟ ɫ ɫɟɬɟɜɵɦɢ ɢ 
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ɦɨɛɢɥɶɧɵɦɢ ɫɟɪɜɢɫɚɦɢ) ɜ 2007 ɝ. ɜ $47 ɦɥɧ., ɜɤɥɸɱɚɹ ɤɚɤ ɞɨɯɨɞɵ ɨɬ 
ɫɟɪɜɢɫɨɜ, ɬɚɤ ɢ ɨɬ ɪɟɤɥɚɦɵ 

Ⱦɨɯɨɞɵ Facebook ɨɬ ɪɟɤɥɚɦɵ ɫɨɫɬɚɜɢɥɢ ɩɨɪɹɞɤɚ $100 ɦɥɧ. ɜ 
2006 ɝ., $210 ɦɥɧ ɜ 2008 ɝ. ɬɨɥɶɤɨ ɜ ɋɒȺ, ɚ ɨɛɳɢɟ ɪɚɫɯɨɞɵ ɧɚ ɪɟɤɥɚɦɭ 
ɜ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɹɯ ɜ ɋɒȺ, ɩɨ ɪɚɡɧɵɦ ɨɰɟɧɤɚɦ, ɫɨɫɬɚɜɥɹɸɳɢɟ ɫɟɣɱɚɫ 
$820-900 ɦɥɧ., ɤ 2011 ɝ. ɦɨɝɭɬ ɜɵɪɚɫɬɢ ɞɨ $2,5 ɦɥɪɞ, ɟɫɥɢ ɷɬɭ ɰɢɮɪɭ 
ɫɭɳɟɫɬɜɟɧɧɨ ɧɟ ɫɧɢɡɢɬ ɤɪɢɡɢɫ. 

Ɂɚɪɚɛɨɬɤɢ ɫɨɰɢɚɥɶɧɵɯ ɫɚɣɬɨɜ ɧɚ ɨɞɧɨɦ ɩɨɫɟɬɢɬɟɥɟ ɜ 2008 ɝɨɞɭ 
ɫɨɫɬɚɜɢɥɢ: Google — $65.55; Yahoo! — $31.25; Microsoft (MSN) — 
$17.74; MySpace — $12.85; Facebook — $11.79  (eMarketer). 

 
ɉɪɨɰɟɫɫ ɫɨɰɢɚɥɢɡɚɰɢɢ ɂɧɬɟɪɧɟɬɚ ɬɪɟɛɭɟɬ ɫɟɪɶɟɡɧɨɝɨ ɫɨɰɢɚɥɶɧɨ-

ɷɤɨɧɨɦɢɱɟɫɤɨɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ ɢ ɚɧɚɥɢɡɚ. Ɋɚɡɧɨɨɛɪɚɡɢɟ ɫɟɬɟɣ ɜ ɪɚɡɧɵɯ 
ɫɬɪɚɧɚɯ, ɦɟɧɹɸɳɢɟɫɹ ɩɪɟɞɩɨɱɬɟɧɢɹ ɩɨɥɶɡɨɜɚɬɟɥɟɣ, ɪɨɫɬ ɢɯ ɱɢɫɥɚ, 
ɩɪɢɫɨɟɞɢɧɟɧɢɟ ɤ ɫɨɨɛɳɟɫɬɜɚɦ ɧɨɜɵɯ, — ɜɫɟ ɷɬɢ ɦɨɦɟɧɬɵ ɩɪɢɜɨɞɹɬ ɤ 
ɧɟɨɛɯɨɞɢɦɨɫɬɢ ɜɜɟɞɟɧɢɹ ɢɯ ɤɥɚɫɫɢɮɢɤɚɰɢɢ. ȼ ɫɢɥɭ ɛɨɥɶɲɨɝɨ 
ɪɚɡɧɨɨɛɪɚɡɢɹ ɢ ɩɟɪɟɫɟɱɟɧɢɹ ɫɜɨɣɫɬɜ ɫɟɬɟɣ ɧɟɜɨɡɦɨɠɧɨ ɫɨɡɞɚɬɶ ɟɞɢɧɭɸ 
ɜɟɪɬɢɤɚɥɶɧɭɸ ɤɥɚɫɫɢɮɢɤɚɰɢɸ, ɩɨɷɬɨɦɭ ɢɦɟɟɬ ɫɦɵɫɥ ɢɫɩɨɥɶɡɨɜɚɬɶ 
ɤɥɚɫɫɢɮɢɤɚɰɢɸ ɩɨ ɧɟɫɤɨɥɶɤɢɦ ɧɚɩɪɚɜɥɟɧɢɹɦ. 

Ɇɨɠɧɨ ɢɫɩɨɥɶɡɨɜɚɬɶ ɫɥɟɞɭɸɳɢɟ ɧɚɩɪɚɜɥɟɧɢɹ ɞɥɹ ɤɥɚɫɫɢɮɢɤɚɰɢɢ: 
1) ɩɨ ɬɟɪɪɢɬɨɪɢɚɥɶɧɨɦɭ ɩɪɢɡɧɚɤɭ (ɪɚɫɲɢɪɟɧɢɟ ɬɢɩɚ com. 

ɞɚɥɟɟ ɨɩɭɳɟɧɨ): 
• ɦɟɠɞɭɧɚɪɨɞɧɵɟ ɫɟɬɢ (FaceBook, MySpace),  

• ɝɨɫɭɞɚɪɫɬɜɟɧɧɵɟ (Kaixin001, Ɉɞɧɨɤɥɚɫɫɧɢɤɢ.ru), 

• ɪɟɝɢɨɧɚɥɶɧɵɟ (Moskva.ru),  

• ɥɨɤɚɥɶɧɵɟ (Sosedi-online.ru) ɢ ɬ.ɩ., 

• ɝɥɨɛɚɥɶɧɵɟ (ɜ ɫɬɚɞɢɢ ɮɨɪɦɢɪɨɜɚɧɢɹ ɤɚɤ ɩɪɨɟɤɬɵ 
SocialStream, OpenSocial); 

2) ɩɨ ɬɢɩɭ: 

• ɭɧɢɜɟɪɫɚɥɶɧɵɟ (MySpace, Bebo,T agged,Orkut),  

• ɬɟɦɚɬɢɱɟɫɤɢɟ — ɜɧɭɬɪɢ ɷɬɨɝɨ ɧɚɩɪɚɜɥɟɧɢɹ ɦɨɠɧɨ 
ɩɪɟɞɥɨɠɢɬɶ ɟɳɟ ɧɟɫɤɨɥɶɤɨ ɭɪɨɜɧɟɣ ɤɥɚɫɫɢɮɢɤɚɰɢɢ, 
ɧɚɩɪɢɦɟɪ, ɩɨ ɬɟɦɟ ɩɨɢɫɤɚ 

i. ɞɥɹ ɩɨɢɫɤɚ ɥɸɞɟɣ (Classmates, Ɉɞɧɨɤɥɚɫɫɧɢɤɢ, 
ɆɨɣɆɢɪ), 

ii. ɪɚɛɨɬɵ (LinkedIn, ɆɨɣɄɪɭɝ), 
iii. ɧɨɜɨɫɬɟɣ (Digg.com, news2.ru),  
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iv. ɜɢɞɟɨ (YouTube.com),  
v. ɮɨɬɨ (Fixx.ru), 

vi. ɞɥɹ ɪɚɡɜɥɟɱɟɧɢɹ (ȼɄɨɧɬɚɤɬɟ. FaceBook, 
Tagged); 

• ɞɪɭɝɢɟ — ɬɚɤ ɧɚɡɵɜɚɟɦɵɟ ɧɢɲɟɜɵɟ ɫɟɬɢ (ɞɥɹ 
ɨɩɪɟɞɟɥɟɧɧɨɝɨ ɤɪɭɝɚ ɥɢɰ), ɤɨɬɨɪɵɟ ɦɨɝɭɬ ɨɯɜɚɬɵɜɚɬɶ 
ɡɧɚɱɢɬɟɥɶɧɭɸ ɚɭɞɢɬɨɪɢɸ 

i. ɞɥɹ ɦɨɥɨɞɵɯ ɦɚɦ (MommyBuzz.com, 
Youmama.ru), 

ii. ɞɥɹ ɚɜɬɨɥɸɛɢɬɟɥɟɣ (Boompa.com, Ⱦɨɜɟɡɭ, 
ɁɚȻɚɪɚɧɤɨɣ), 

iii. ɞɥɹ ɪɵɛɨɥɨɜɨɜ (Fion.ru), 
iv. ɞɥɹ ɤɧɢɝɨɥɸɛɨɜ (Bookcrossing.com, X-libris.ru, 

LiveLib.ru), 
v. ɞɥɹ ɩɥɚɧɟɪɢɫɬɨɜ (Rusikar.ning.com), 

vi. ɞɥɹ ɡɚɛɨɬɹɳɢɯɫɹ ɨ ɡɞɨɪɨɜɶɟ (DrugMe.ru)ɢ ɬ.ɩ.;  
3) ɩɨ ɭɪɨɜɧɸ ɢɫɩɨɥɶɡɨɜɚɧɢɹ Web’ɚ: 

• Web 1.0 — ɫɚɦɵɟ ɩɟɪɜɵɟ ɩɨɞɨɛɢɹ ɫɟɬɟɣ ɬɢɩɚ ICQ, Evite, 
SixDegrees, 

• Web 2.0 — ɛɨɥɶɲɢɧɫɬɜɨ ɫɨɜɪɟɦɟɧɧɵɯ ɫɟɬɟɣ, 

• Web 3.0 — ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɛɭɞɭɳɟɝɨ — ɪɚɛɨɱɢɣ 
ɢɧɫɬɪɭɦɟɧɬ (ɜ ɤɚɤɨɣ-ɬɨ ɫɬɟɩɟɧɢ ɷɬɨ MySpace, 
LiveJournal, LinkedIn); 

4) ɩɨ ɞɨɫɬɭɩɧɨɫɬɢ ɢɧɮɨɪɦɚɰɢɢ: 

• ɨɬɤɪɵɬɵɟ (FaceBook),  

• ɡɚɤɪɵɬɵɟ (PlayboyU.com ɢ ɞɪ.), 
• ɫɦɟɲɚɧɧɵɟ (Pro2, Yahoo!360); 

5) ɩɨ ɱɢɫɥɟɧɧɨɫɬɢ ɫ ɜɧɭɬɪɟɧɧɟɣ ɤɥɚɫɫɢɮɢɤɚɰɢɟɣ: 

• ɩɨ ɱɢɫɥɭ ɩɨɫɟɬɢɬɟɥɟɣ ɜ ɞɟɧɶ, ɦɟɫɹɰ, ɝɨɞ, 

• ɩɨ ɱɢɫɥɭ ɡɚɪɟɝɢɫɬɪɢɪɨɜɚɧɧɵɯ ɩɨɥɶɡɨɜɚɬɟɥɟɣ,  

• ɩɨ ɱɢɫɥɭ  ɩɨɫɬɨɹɧɧɵɯ ɩɨɥɶɡɨɜɚɬɟɥɟɣ (ɛɨɥɟɟ 
ɨɩɪɟɞɟɥɟɧɧɨɝɨ ɱɢɫɥɚ ɡɚɯɨɞɨɜ ɜ ɦɟɫɹɰ ɢ ɬ.ɩ.); 

6) ɩɨ ɚɭɞɢɬɨɪɢɢ: 

• ɩɨ ɜɨɡɪɚɫɬɭ 
i. ɞɥɹ ɜɡɪɨɫɥɵɯ (PeopleAggregator, LinkedIn, 

FamilySpace),  
ii. ɦɨɥɨɞɟɠɢ (Orkut, Panjea, Facebook),  
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iii. ɬɢɧɷɣɞɠɟɪɨɜ (Tagged, Friendster),  
iv. ɞɟɬɟɣ (Stardoll, Imbee),  

• ɩɨ ɩɪɨɮɟɫɫɢɢ  
i. ɞɥɹ ɦɟɞɢɤɨɜ (Ⱥcustic.ru),  

ii.  ɞɢɡɚɣɧɟɪɨɜ (Revision.ru),  
iii. ɭɱɟɧɵɯ (LiveJournal – ɩɪɨɟɤɬ i-future), ɢ ɬ.ɩ.; 

7) ɩɨ ɬɟɯɧɨɥɨɝɢɱɟɫɤɢɦ ɨɫɨɛɟɧɧɨɫɬɹɦ — ɧɚɩɪɢɦɟɪ, ɩɨ 
ɢɫɩɨɥɶɡɨɜɚɧɢɸ ɦɨɛɢɥɶɧɵɯ ɬɟɯɧɨɥɨɝɢɣ: 

• ɦɨɛɢɥɶɧɵɟ ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ (Dodgeball.com, 
CatchUp.ru), 

• ɦɨɛɢɥɶɧɵɟ ɢɧɫɬɪɭɦɟɧɬɵ ɜɡɚɢɦɨɞɟɣɫɬɜɢɹ ɫ ɫɟɬɹɦɢ 
(Ɉɞɧɨɤɥɚɫɫɧɢɤɢ, ɆɨɣɆɢɪ, ȼɄɨɧɬɚɤɬɟ). 

 
ɉɨ ɤɨɥɢɱɟɫɬɜɭ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɪɵɧɨɤ ɭɠɟ, ɧɚɜɟɪɧɨɟ, ɛɥɢɡɨɤ ɤ 

ɬɨɱɤɟ ɧɚɫɵɳɟɧɢɹ, ɱɬɨ ɩɨɞɬɜɟɪɠɞɚɟɬ ɡɚɦɟɞɥɟɧɢɟ ɞɢɧɚɦɢɤɢ ɪɚɫɲɢɪɟɧɢɹ 
ɡɚɩɚɞɧɵɯ ɫɟɬɟɣ ɬɚɤɢɯ ɤɚɤ classmates.com, ɚɧɚɥɨɝɚɦɢ ɤɨɬɨɪɵɯ ɹɜɥɹɸɬɫɹ 
Ɉɞɧɨɤɥɚɫɫɧɢɤɢ, ɆɨɣɄɪɭɝ, ȼɄɨɧɬɚɤɬɟ, ɒɤɨɥɶɧɚɹɀɢɡɧɶ ɢ ɬ.ɩ., ɨɬ 
ɤɨɬɨɪɵɯ ɫɟɬɢ Ɋɭɧɟɬɚ ɢɥɢ Ⱥɡɢɚɬɫɤɢɯ ɫɬɪɚɧ ɨɬɫɬɚɸɬ ɧɚ 5–8 ɥɟɬ. ɉɪɢɪɨɫɬ 
ɭɧɢɤɚɥɶɧɵɯ ɩɨɥɶɡɨɜɚɬɟɥɟɣ ɜ ɛɨɥɶɲɟɣ ɫɬɟɩɟɧɢ ɩɪɨɢɫɯɨɞɢɬ ɡɚ ɫɱɟɬ ɫɬɪɚɧ 
ȼɨɫɬɨɱɧɨɣ ȿɜɪɨɩɵ, Ʌɚɬɢɧɫɤɨɣ Ⱥɦɟɪɢɤɢ ɢ Ⱥɡɢɢ.  

ɉɨɷɬɨɦɭ ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ ɩɟɪɟɣɞɭɬ ɧɚ ɧɨɜɵɣ ɭɪɨɜɟɧɶ, ɫɬɚɧɭɬ ɢ 
ɛɨɥɟɟ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɦɢ, ɢ ɜ ɛɨɥɶɲɟɣ ɫɬɟɩɟɧɢ ɩɪɢɝɨɞɧɵɦɢ ɞɥɹ 
ɟɠɟɞɧɟɜɧɨɝɨ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɛɥɚɝɨɞɚɪɹ ɧɨɜɵɦ ɫɟɪɜɢɫɚɦ. ȼɥɚɞɟɥɶɰɵ ɢ 
ɪɚɡɪɚɛɨɬɱɢɤɢ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ ɩɨɫɬɨɹɧɧɨ ɢɳɭɬ ɧɨɜɵɟ ɧɚɩɪɚɜɥɟɧɢɹ 
ɪɚɡɜɢɬɢɹ. ɇɚɩɪɢɦɟɪ, ɨɞɧɚ ɢɡ ɫɚɦɵɯ ɩɨɩɭɥɹɪɧɵɯ ɫɨɰɢɚɥɶɧɵɯ ɫɟɬɟɣ 
Facebook ɨɛɴɹɜɢɥɚ ɨ ɧɚɱɚɥɟ ɪɟɚɥɢɡɚɰɢɢ ɫɜɨɟɣ ɧɨɜɨɣ ɫɬɪɚɬɟɝɢɢ, 
ɡɚɤɥɸɱɚɸɳɟɣɫɹ ɜ ɨɬɤɪɵɬɢɢ ɩɥɚɬɮɨɪɦɵ ɩɪɨɟɤɬɚ ɫɬɨɪɨɧɧɢɦ 
ɪɚɡɪɚɛɨɬɱɢɤɚɦ (http://www.social-networking.ru/news/30/). Ɉɧɚ ɛɭɞɟɬ 
ɩɨɦɨɝɚɬɶ ɪɚɡɪɚɛɨɬɱɢɤɚɦ ɫɨɡɞɚɜɚɬɶ ɧɨɜɵɟ ɫɟɪɜɢɫɵ ɞɥɹ ɩɪɨɟɤɬɚ, 
ɩɪɨɞɚɜɚɬɶ ɢ ɪɚɫɩɪɨɫɬɪɚɧɹɬɶ ɢɯ. Ⱦɨ ɧɚɫɬɨɹɳɟɝɨ ɦɨɦɟɧɬɚ ɜɫɟ ɫɨɰɢɚɥɶɧɵɟ 
ɫɟɬɢ ɛɚɡɢɪɨɜɚɥɢɫɶ ɧɚ ɡɚɤɪɵɬɵɯ ɩɥɚɬɮɨɪɦɚɯ. Facebook ɭɠɟ ɩɪɢɜɥɟɤ ɤ 
ɩɪɨɰɟɫɫɭ ɫɨɡɞɚɧɢɹ Facebook Platform ɩɨɪɹɞɤɚ 65 ɤɨɦɩɚɧɢɣ, ɜ ɬɨɦ ɱɢɫɥɟ 
Amazon. ɋɬɪɚɬɟɝɢɹ Facebook ɨɱɟɧɶ ɩɨɯɨɠɚ ɧɚ ɫɬɪɚɬɟɝɢɸ ɤɨɦɩɚɧɢɢ 
Microsoft ɜ 80-ɟ ɝɨɞɵ. Ɍɨɝɞɚ ɭɫɩɟɯ ɢ ɩɪɢɛɵɥɶɧɨɫɬɶ ɤɨɦɩɚɧɢɢ 
ɨɛɟɫɩɟɱɢɥɚ ɢɦɟɧɧɨ ɦɚɫɲɬɚɛɧɚɹ ɩɪɨɝɪɚɦɦɚ ɩɪɢɜɥɟɱɟɧɢɹ ɫɬɨɪɨɧɧɢɯ 
ɪɚɡɪɚɛɨɬɱɢɤɨɜ, ɤɨɬɨɪɵɟ ɫɨɡɞɚɥɢ ɨɝɪɨɦɧɨɟ ɤɨɥɢɱɟɫɬɜɨ ɩɪɨɝɪɚɦɦ ɞɥɹ 
ɤɨɦɩɶɸɬɟɪɨɜ ɧɚ ɛɚɡɟ ɢɯ ɨɩɟɪɚɰɢɨɧɧɨɣ ɫɢɫɬɟɦɵ.  
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ɇɟ ɡɚ ɝɨɪɚɦɢ ɬɚɤɠɟ ɫɨɡɞɚɧɢɟ ɝɥɨɛɚɥɶɧɵɯ ɫɟɬɟɣ ɢ 3D ɦɢɪɨɜ, 
ɚɤɤɭɦɭɥɢɪɨɜɚɧɢɟ ɫɟɬɟɜɵɯ ɪɟɫɭɪɫɨɜ, ɜɤɥɸɱɟɧɢɟ ɜ ɫɨɰɢɚɥɶɧɵɟ ɫɟɬɢ 
ɪɨɛɨɬɨɜ-ɚɧɞɪɨɢɞɨɜ. 
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Generalization of the last years tendencies of social networking development 

in global and Russian Internet was made. Classification principles for social 

networks applicable to Runet as well as to Internet in general were 

suggested. 
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